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Monroe safety ambassador Mark Winterbottom to star at Australian Auto Aftermarket Expo
A strong focus on safety at the Australian Auto Aftermarket Expo, to be held at the Melbourne Exhibition Centre from Thursday 12 May to Saturday 14 May 2011, will bring the latest equipment and products to trade visitors.
The Australian Auto Aftermarket Expo is produced for the $11 billion auto aftermarket by an industry led committee and is hosted by the Australian Automotive Aftermarket Association (AAAA). Executive Director of the AAAA, Stuart Charity, said the Expo now attracts major Australian and international exhibitors and seminar speakers to create a world-class event.
“Exhibition space sales and special events planning are well advanced. At this early stage, 90% of the exhibition space is already sold to top local and international brands. This Expo is a trade only event and will present visitors with an exciting array of leading edge equipment and products,” said Stuart Charity.

The major corporate sponsor for the Expo is the Tenneco brand Monroe. “Tenneco views this event as one of the most important customer facing opportunities for Monroe shock absorbers in Australia through its vast size and enormous trade visitor numbers,” said Tenneco Aftermarket Director Roger Lassen. 
“As leader in aftermarket ride control and suspension replacement products, this bold presence as the major sponsor of the Expo clearly positions Monroe as Australia’s preferred replacement shock absorber brand,” he said.

Industry networking hub

A feature of the Monroe presence at the Expo will be guest appearances of the brand’s high profile Safety Ambassador, Ford Performance Racing V8 Supercar driver Mark Winterbottom. He will meet as many aftermarket customers as possible at the Monroe stand, which promises to be the most impressive ever assembled by the multiple “Best Stand Award” winning exhibitor.

Mark Winterbottom is a strong advocate for road safety through his dedicated work off the track with the V8 SuperSafe program. "It is great to be aligned with the world famous automotive brand Monroe,” said Mark Winterbottom. “I am proud of the fact that Tenneco manufactures world class Monroe shock absorbers here in Australia, and I am enjoying my role in promoting this quality brand through my V8 Supercar racing endeavours.”

Roger Lassen said the Expo provides an important national networking hub for key Monroe distributor head office representatives and independent workshop customers. “Expo offers Tenneco management the opportunity to meet and interact with customers from all over the country, gauging important feedback, while showcasing the latest Monroe ride control products and design innovations. 
“Having Mark on the stand reinforces our Monroe Safety Specialist program for independent workshops. This marketing initiative helps deliver safety conscious motorists to those businesses. It also has the important flow-on effect of ensuring safer vehicles on Australia’s roads. Our sponsorship will help keep Monroe, and all of Tenneco’s quality aftermarket brands, at the front of our customers’ minds,” he said.
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Australian Auto Aftermarket Expo – you can’t afford to miss it

Stuart Charity said Tenneco is among a core group of companies that have recognised the value delivered by the AAAA trade shows. “Tenneco has exhibited at every AAAA hosted trade show since 2003 to update trade visitors on their Monroe, Lukey, Carline and Walker brands. Their wise investment in Expo is rewarded with strong stand visitor numbers and Best Stand Awards,” he said.
“As Expo organisers, our aim is to make the exhibitors the stars of the show. To attract workshop owners and managers, we work hard to promote the exhibitors and the equipment, products and services on their stands.

“To help exhibitors get the best return on their Expo investment, we are now distributing newsletters to them. An important part of the next newsletter is a simple questionnaire about the highlights of their stand. We encourage all exhibitors to complete that ‘Free Media Publicity’ form and return it to Australian Exhibitions and Conferences. 
“Celebrity appearances, such as those by Monroe Safety Ambassador Mark Winterbottom, are an excellent way of promoting Expo. By working with us, exhibitors will benefit from the extensive Expo marketing campaign to attract more trade visitors to the show. And that means more people stopping at each stand,” said Stuart Charity.

The Australian Auto Aftermarket Expo will again be co-located with the Collision Repair Expo, which will showcase a comprehensive range of paint products and application systems, chemicals and surface preparations, collision repair tools and equipment, replacement panels, parts and frames, computer software and hardware and training programs.

Only 25 exhibitor stands remain for the Australian Auto Aftermarket Expo. Exhibitor enquiries should be directed to Tony Francis at Australian Exhibitions & Conferences Pty Ltd at E: Tony@aec.net.au or 
T: 03 9654 7773.

To learn more about the Australian Auto Aftermarket Expo, please visit  www.aftermarketexpo.com.au 
Photo caption MarkWinterbottom.jpg: Monroe Safety Ambassador and Ford Performance Racing V8 Supercar driver Mark Winterbottom will appear at the Monroe stand at the 2011 Australian Auto Aftermarket Expo.
Further Information:

Barry Oosthuizen

AAAA Communication Advisor

+61 (0)413 185 135
[image: image1.jpg]